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Marketing
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A Few Things I Wanted to Chat about

01 Gobbledy

02 Let’s talk about positioning
03 Some copy ideas

04 The Subtle Art of Giving a S—
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01 Gobbledy: ‘ /\

The shortcut language used -
often in software marketing -
to convey seriousness while also

saying nothing | I



This Is Gobbledy

Redefining e-commerce by simplifying the lives
of buyers and sellers

Deliver personalized commerce everywhere through hyper-relevant omnichannel commerce experiences that
convert more customers more often and at higher value by turning every engagement into a personal,
shoppable moment.

SAP Hybris



This Is Gobbledy

More content for more channels
with less effort and fewer resources

We give both marketers and developers the tools to do more with less.
Create, reuse, and update content that is dynamically optimized with ML/AI
for every screen, activation, channel, and more — worldwide.

Our enterprise content management system (CMS) is flexible enough for
both headless and traditional needs, along with everything in between. And
it's cloud-native, offering the agility and scale needed to deliver personalized

experiences to every customer across the globe. 1.\ Adobe



This Is Not Gobbledy

g

We help all people get jobs

Find your next job here. Let's get started.



Gobbledy Can Also Be Visual...
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Chart the Path to Intranet Transformation
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Components of a DGTP
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Impact Radar for 2022

Range Mass

W 6 to 8 Years 1to 3 Years ® Low @ High

' 3to 6 Years  Now (O to 1 Years) ® Medium @ Very High
gartner.com

Source: Gartner

© 2021 Gartner, Inc. and/or its affiliates. All rights reserved. CTMKT 1574277 Ga rtnero
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02 Positioning:
(Aka, it all starts with
positioning)
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Positioning

@ Where does your product sit
in the market?

) Whom do you define as the
competition?

o How do you compete
with your competitors?




02 Positioning

Blue-light-filtering lenses for any pair > WARBY PARKER Q Locations Account =

Home Try-On  Eyeglasses Sunglasses Contacts

Select 5 frames to try at
home for free
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Add to your Home Try-On
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03 Copy Ideas:
(Stuff You Can Steal)
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It Does What It
Says on the Tin

What great positioning J WU R KI N G
can do for you g HANDS

for extremely d
CREAM cracked ha%dgy




“It Does What It
Says on the Tin”
Can Also Be Kinda
Terrifying

/And a no-nonsense way to buy it.
No appointment, just drop in.

M youire 28 o you pary. Mers' o e v ot 30 ywor
e aoth e decreiog e esrnce.




If You Die???????

=
r“ — _'.*

y o k
Allstate.

The young man's life insu

Frohe Mt M b e gt
e e T y—— S
— —v—
b 0,000
o 112,000
w 164,000

P b




This Was a
Campaign??
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Allstate. The young mans life insurance.
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If you die,
your baby
is still
babied




Sell the
Brownie, not
the Recipe

The leading wheat
starch-based cocoa treat
purpose-built for
hunger-focused humans.

13X9 FAMILY SIZE

CHEWY
FUDGE

BROWNIE mix




Numbers Are An Effective Shorthand When
Repeated
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PoROTHY «  HOPE « SMITh—

Because bathing should be a luxury
without work or worry—

IVORY SOAP
“It floats”

9944/.00 94 PURE




...And Confusing When They’re Not

50%

Shiseido Professional reduces content

publishing costs

66%

nib lowers unit cost of new digital

products

5

TUI launches new customer touch points

faster

27%

Bang & Olufsen grows average order

value

14%

Telus increases conversion rates with

personalization integrations

98%

Xoom/PayPal reduces time to launch new

pages across geographies



..1, 2.0, 80%, >95%, 100+, 600M
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top rated CMS on

TrustRadius two yearsin a

row

>95%

Customer Satisfaction
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Headless 2.0

100+

application/tech partners
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80%

faster implementation than a
typical enterprise DXP
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600 M

quality issues identified &
fixed in 2020



Oh...Don’t Be Afraid to Pretend that
Something Not Unique Is Actually Unique

PoRoTHY « HOPE « SMITh—m
Because bathing should be a luxury
without work or worry—

IVORY SOAP
“It floats”

9944/.00 9, PURE



Your Customers Are Part of a Community -
Be Specific

John Fetterman Sheetz > Wawa (really) - Jared, I'm gonna talk about growi



Volkswagen

Gave Some
Great Advice in Howtodoa

the 1960s... Volkswagen ad.

1. Look ot the cor

2. look harder. You'll find enough cdventages to fill o
kot of ads. Like the circooled engine, the economy, the
design thot never goes out of date

3. Don't exaggercte. For instonce, some people hove
gotten 50 m.p.g. ond more from o VW. But others have
only monoged 28. Avercge: 32. Don't promise more

4. Call o spede ¢ spade. And o suspension ¢ suspen-
sion, Not something like “orbital cushioning.”

5. Speck 10 the reoder. Don't shout. He con heor you
Especially # you 1olk sense

6. Pencil sharp? You're on your own



The

To Be Clea r, the “congratulations dear, but
’ exactlywhat doesan
Good Ol Da YS assistant vice president do?

Weren’t Always Pudding.
So Good...
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04 The Subtle Art of
Giving a S—

(i.e. You Know What You’re Doing)

o
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“I am skeptical of people
whose God is testing...”

Sylvia Plath



AVIS




Do you have the right kind of wife for it?

Can your wife bake her own bread?
Does she worry about the bomb?

Let your daughter keep a pet snake in
the backyard?

Invite 13 people to dinner even though
she only has service for 127

Name a cat “Rover”?

Make your neighbors’ children wish
she were their mother?




Thanks, Stephanie!

)
V This email is to confirm your order on 08/05/2022. Your order number is 777513.

Please reply to this email if something is not correct below!

It's crazy what we just witnessed, Stephanie...
V l (Q l u L‘ ' U ' k ' c y All was quiet today until the warehouse intercom crackled to life:
“Listen up, people! We’ve got an order for our new friend, Stephanie...

...but no one could hear the rest of the announcement over the thunderous roar of
applause.

Sparkling Water bottles were popped.

Tears of joy were shed.

“Don’t Stop Believing” rang from every speaker.

Even our lead packer Zach smiled—and Zach never smiles.

Simply put: your order caused an incredible frenzy of happiness and everyone is thrilled
you’re now a customer. Thank you!

Once we clean up our celebration mess, we’ll be working to get your order packaged,
shipped and on it’s way to you ASAP.

Please take a moment to review your order details below, and please reply to this
email if there are any issues with the information below!
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Thank You

Jared Blank
jared@sagelett.com

Gobbledy Newsletter
gobbledy.substack.com
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A Few
Housekeeping
Items

e  Submit your session feedback in the mobile app by
selecting this session and then click on feedback at the
bottom. Rate the session and click post your feedback!

e All session recordings will be available at the end of
September on iterable.com/activate

e Continue the conversation on social using #Activate22

e PSSST: some sessions will have QR codes to scan and earn
points towards the raffle. Keep your eyes peeled!
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